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2. MO TA MON HOQC (Course description)

Moén Marketing cian ban duoc gidang day nhim cung cap cac kién thuc

co ban trong nghé thuat Marketing d6i voi khach hang, nhan dién khach hang

cua minh va dé ra cac phuong an gidi quyét nham dem dén sy thoa man cao

nhit cho khach hang.

Marketing can ban cung cip cho hoc vién nhiing kién can ban vé cac

nguyén 1y Marketing va viéc van dung vao thyc tién kinh doanh bao gom:

nhitng khai niém co ban vé Marketing ; cac yéu t6 moi truong tac dong dén

hanh vi mua sim cta khach hang ; cac quyét dinh marketing va giai quyét

nhitng van dé trong thuc tién kinh doanh.

4. CHUAN PAU RA MON HOQC (Course learning outcomes)

Bang 1: Chuan dau ra mon hoc

CDRMH CDR cua ,
M6 ta CDRMH (muc tiéu cu the)
(3) chwong trinh

Hiéu, phén tich dugc nhimg khai niém ban chat, cac
CO1 PLO3 chic ning va méi truong Marketing ddi véi céc

doanh nghiép

Thau hiéu duoc tim 1y cia timg d6i twong khach
CO2 PLO4 hang trén thi trudng dé san xuit kinh doanh co hiéu

qua

Ap dung cac kién thitc nhim trién khai cac chinh
CO3 PLO4 ) _ , .

sach marketing cu thé cho doanh nghiép

Xay dung duoc ké hoach va diéu hanh hoat dong
CO4 PLOG6 marketing phil hop trong cac diéu kién méi trudong

khac nhau

bi hoc dling gio, tuan thu ndi quy nha truong, trung
CO5 PLOS .

thuc trong hoc tap, thi ctr

Tich cuc tham gia lam viéc nhém, 1am bai tap vé nha
CO6 PLO7, PLO9

day du.




5. NOI DUNG MON HQC, KE HOACH GIANG DAY (Course content,

Lesson plan)

Budi
Hoat do Hoat d¢
hoc Néi dung CDRMH oat dong oat dong
(@ t.ié' f ) day va hoc danh gia
CHUONG 1:
TONG QUAN VE o GV thud
: thuyét
MARKETING Ay T TR AL (10%)
giang, t6 chirc hoat | o
1.1 Sy ra do1 va phat dong nhom. . A
trién ctia marketing Hoc & 16D: HHtng cau
S 9c 0°70p- héi nho cho
1.2 Sy can thiét cua - ’Trao‘ doi nhiing didm cong
) cac hoat dong cor van dé chua fo Piém danh
marketing. hogc CFua hicu | A2 (3006)
L trong budi hoc; 2 1
1.3 Vai tro cua - T6 chirc
- Thao luan hoat don
marketing. o oatdong
Hoc ¢ nha: . .
, . . : nhom, danh
1.4 Céic dinh nghia - Xem trude tai o .
\ . ~ . gia lam vi¢c
veé marketing. liéu GV cung cap ,
e & nhi nhom
1.5 Phan loai triroc O nha.
marketing.
D.?y: CjV ’thuyet Al (10%)
) giang, t6 chue hoat | Dua
CHUONG 2: MOl dong nhom. N
o nhirng cau
TRUONG Hoeoop: 151 hho cho
MARKETING - A,Traok doi nhu’n% didm céng
) 2.1 Mbi truong vi coL ;alj ae " chu’ah.fo - Biém danh
mé odc c; .u’a il Ay (30%)
22 Mdi truong vi tfongquOIAhOC; |- Té chie
mo - Thao qlue;m nhoém hoat dong
theo chu dé nhém, danh

Hoc ¢ nha:
- Xem trudc tai
lieu GV cung cap

gia lam viéc

nhom




trudc & nha.

CHUONG 3:
HANH VI KHACH
HANG

3.1 Hanh vi mua cta
nguoi tiéu dung
3.1.1 M6 hinh hanh
vi nguoi tiéu dung
3.1.2 Pong lyc dan

Day: GV thuyét
giang va hudng
dan sinh vién tim
hiéu vé cac nhém
khach hang theo
nhom; t6 chitc hoat
dong va bao cao
nhom

Al (10%)
- Dua
nhitng cau
ho1 nhoé cho

di€m cong

dén hanh vi mua Hoc o'lop: .
hang CO?2 - Trao d6i nhirng | - P1em danh
3.1.3 Céc yéu t6 tac vin dé chua 13 | A2 (30%)
dong dén nguoi tiéu hogc chua hiéu | - TO chic
dung trong budi hoc; hoat dong
3.1.4 Tién trinh mua - Lam bai tap theo | nhom, danh
hang nhoém gia lam vigc
3.1.5 M6 hinh ra - Thao lugn nhom | NMOM
quyét dinh mua hang Hoc é nha:
3. 2 Hanh vi mua - Xem trudc tai
cuia t6 chire lieu GV cung cap

trude ¢ nha.
CHUGNG 4 Day: GV thuyet | Al (10%)
PHAN KHUC THI giang. cho sinh |- Dua
TRUONG . vién cac vi du vé | nhirng ciu
4.1 Khai quéat chung phan  khuc  thi | hoi nho cho
ve thi truong va truong cua  céac | diém cong
phan logi thi trudng thuong hiéu - Pidm danh
4.2‘ Phan khuc thi Hoc & 16p: A2 (30%)
truong CO3 .. .
43 Chc titu thirc - Trao do6i nhiing | - T6 chuc
phan doan thi trudng van dé chua fé hoat dong

hoac chua hiéu | nhom, danh

4.4 Xac dinh thi
truong muc ti€u

trong budi hoc;

- Xay dung céc tiéu
chi va thuc hién
phan khic céc

gia lam viéc

nhom




thwong hiéu pho
bién

Bao cao nhdm
Hoc ¢ nha:

- Lam bai tap vé
nha

- Xem trudc tai

liéu GV cung cép

trudc ¢ nha.

Day: GV thuyét | Al (10%)
CHETONG'S: giang. cho xem |-Dua
CHICH SACH y N - )
SAN PHAM vi Xeo mau cac san n:xng"ca:
5.1 Khai niém vé san pham hoi nh cho

Hoc 6 lop: di€m cong

phém

5.2Céc cip d6 cua - ’Trao‘ d6i nhing | - Piém danh
san phim van d¢ chua ff) A2 7(30%)
53Phan  loai san hoac cqhu’a hiéu | - T chuc
phém, dong séan trong budi hoc; hoat dong
pham CO3 Théao ludn vé céac | nhom, danh
5.4 Cac quyét dinh chinh sach trong | gia lam viéc
lién quan dén san chu ki sdng san |nhom
pham ’ pham
55 Chién 1u:qc phét Hoc & nha:
trién s,én pbflm ma&i - Lam bai tap vé
5.6 Cac chién lugc .
marketing theo chu nha
ky séng san phadm - Xem trude tai
liéu GV cung cap
trude ¢ nha.
CHUONG 6: Day: GV thuyét Al (10%)
CHINH SACH giang va huéng - Pua
GIA dan lam céc nhitng cau
6.1 Khai ni?m , CO3 phuong phqép dinh héi nho cho
6.2 Céc y€u t0 anh gia san pham PU
hudng dén viéc dinh Hoc & 16p: diem cong

gia

- Trao 461 nhiing
van dé chua rd

- Piém
danh




hodc chua hiéu
trong budi hoc;

- Lam bai tdp van
dung vé gia

- Hoc ¢ nha:

A2 (30)%
- Thuc
hién cac

cac bai tap

Lambaitagpvé | TonDang
nha glay
- Xem trudc tai
liéu GV cung cip
trudc ¢ nha.
63 Cic phuong D'z:ly: GY thl}yét Al (10%)
phép dinh gi4 iianﬁ vahuéng |- Pua
f A an lam cac hitng ciu
4 Chinh sach phan e
>4 Cinh sach pha phuong phdp dinh 1445 e cho

biét gia
6.5 Chinh sach dinh

gi4 san pham
Hoc & 16p:

di€m cong

gi4 cho san pham - Trao doi nhing - Diem danh
méi van dé chua ro A2 (30%)
hodc chua hiéu - Thye
6.6 Chinh sach thay CO3 ' 2. A
. trong budi hoc; hién cac
doi gia N LaiiA A ,
- Lam bai tap van cac bai tap
Bai tdap thuc hd’nh dung vé gia trén bang,
SV xay dung ké - Hoc & nha: 4
hoach dinh gié cho - Lam bai tap vé sy
mot san phim cu thé nha
- Xem trudc tai
lieu GV cung cap
trudc ¢ nha.
CHEJ’O‘NG’7: Day: GV thuyét Al (10%o)
CHINH SACH ., - Pua
~ < giang
PHAN PHOI, . Hoc & 160 nhirng cau
7.1 Ban chit, tim o¢ 0°10Pp. 116 ch
o T ddi nhitn héi nhé cho
quan trong cua kénh rao do g didm o
phan phéi marketing CO3 |van d& chua 13| M eONE

7.2 Cac loai hinh
kénh phan phdi

7.3 Cac quyét dinh
thiét ké kénh phan
phéi

hoac chua hiéu
trong budi hoc;
Thao luan nhom vé

cac kénh phan phéi

- Piém danh
A2 (30%)

- Thuc hién
cac tinh
hudng theo




7.4 Cac yéu to anh
huong dén viéc chon

san pham hién nay
Hoc & nha:

nhém cho
diém cong.

kénh phan phoi - Lam bai tap vé
nha
- Xem trudc tai
liéu GV cung cap
trude & nha.
Day: GV thuyét
giang.
CHUONG 8: Hocolop:
CHI'NH SACH - ’Trao‘ doi nhu:ng Al (10%)
CHIRU THI van dé chua .fo - Pua
, . hodc chua hi€u hi A
9 8.1 Ban chat, vai tro co3 rone budi hoc: nhung cau
ctia xtc tién hén hop & it héi nho cho
oA , Hoc & nha: Y S
8.2 Céc cong cuy cua : . .| diém cong
chiéu thi - Lam bal @p Ve pidm danh
nha
- Xem trudc tai
lieu GV cung cap
trudc ¢ nha.
8.2 Cac cong cu cua P?yi GV thuyet
chiéu thi (tiép) glang. AL (10%
8.3. TAm quan trong Hoc ¢ lop: (10%)
cua cac cong cu - Trao d6i nhimng |~ Dua
chiéu thi trong thi vin d& chua ro |PhUNgcau
truong. hoic chua hidy | hoi nho cho
Sf Lﬁp ke h};)ach chi trong budi hoc; diém cong
i i t \ -Pid
10 gaL; C%";gngoa CO3 |- Thao luin vé cac | - Diémdanh
chieu thi. cong cu chidu thi | A2 (30%0)
Bai tp thuc hanh hi¢n nay (uu nhuge | ~ Thuc hién
A 11X 2 céc tinh
SV xay dung ke diém) z
s . huong theo
hoach chiéu thi cho Hoc é nha: ,
nhom cho

mdt thuong hi€u gia
dinh

- Lam bai tap vé
nha

- Xem trudc tai

di€ém cong.




lieu GV cung cap

trude & nha.

Day: GV thuyét

giang. cho xem
CHUONG9: video mau
XAY DUNG KE Hoc & 16p:
HOACH 2o 1~
I\/IAI.?KETING . ATrao‘A doi nhu:ni; Al (10%)
9.1. Xay dung ké van d¢ chua 10 - Dua
hoach marketing hogc cqhu:a hi€u | nhimg cau
9.2. T6 chirc thuc trong budi hoc; hoi nho cho

hién ké hoach - Xay dung k€| diém cong
o v€ marketing trong | A2 (30%)
ij;&g?ﬂdéng tung tinh huéng cu | - Thyc hién
, g thé cac tinh
Bai tap thuc hanh %
SV xay dung k & Thao luan nhém hu(,)ng theo
hoach markting cho Hoc ¢ nha: nhgom CAhO
mdt thuong hiéu gia - Lam bai tap vé diém cong.
dinh nha
- Xem trudc tai
liéu GV cung cap
trudc ¢ nha.
CO01,C0O2, | Day: khong A3 (60%0)
CO3. | Hoc ¢ 16p: khdng | Bé thi cudi
Hoc ¢ nha: ky 13 dé thi
- Lam bai tap vé | tu ludn gém
nha cO cac noi
- Xem trudc tai | dungly
12 | Thi cudi ky litu GV cung cép | thuyét vé
trudc 6 nha khai niém,
ban chit,
vai tro va

mo1 trudng
marketing;
Hanh vi




khéach hang,
phan doan
thi truong;
chinh sach
vé san

pham; Phan

phdi; Bai
tap vé dinh
gia; tinh
huéng vé
xay dung ké
hoach chiéu
thi, ké
hoach
marketing
6. PANH GIA MON HQC (Course assessment)
Thanh phan danh gia CDRMH Ty 1€ (%)
Al. Qua trinh (tham gia xay dung bai,
tham gia thao ludn nhém, di hoc ding CO5,C06 10%
gio)
A2. Viét tiéu luan nhom, bao céo
C02,C03,CO4 30%
nhom trudce 16p, lam bai tap tai lop.
A3. Thi cudi ky C01,C02,C0O3 60%

7. QUY DINH CUA MON HQC (Course requirements and expectations)

- Du 16p: theo quy dinh cta nha trudng

- Sinh vién doc nghién ctru tai liéu mon hoc do gidng vién cung cap trudc

moi buoi hoc.

- Di hoc déu, dung gio, 1am bai tdp veé nha, trd 101 cac cau hdi ngan va bai

tap nhanh trén 16p: s& dugc cho diém cong vao diém qua trinh 10% cua

sinh vién.




- Lam viéc nhom, lam bai tap trén 16p, thuc hanh theo nhoém dugc tinh
vao diém 30%.
8. TAI LIEU HQC TAP, THAM KHAO
Giao trinh
1. Tran Minh Pao (2013), Marketing cin ban, NXB DPHKTQD, Ha Noi.
Tai li€u tham khao
1. Quach Thi Buru Chau, Pinh tién Minh, Nguyén Céng Diing,nnk (2010,
Marketing Can ban, NXB Lao dong, TP H6 Chi Minh.
2. Nguyén Thi Lién Diép, Ho Ptrc Hung, Pham Vian Nam (2005), Marketing
Can ban, NXB Thong Ké&, TP H6 Chi Minh.
3. Phan Pinh Quyén, Tran Thi Y Nhi, V& Thi Ngoc Trinh (2013), Marketing
Cdan ban, NXB PHQGTPHCM, TP H6 Chi Minh.

Trwéng khoa/ bg mon Gidng vién bién soan

(Ky va ghi rd ho tén) (Ky va ghi rd ho tén)
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